THE PATH TO MORE
WOMEN-QWNED
OIUNIT AGENCIES



OVWUNIT BELIEF

WE BELIEVE WOMEN OWNERSHIP
IS A KEY DRIVER FOR SUSTAINABLE
PROGRESS AND A MORE GREATIVE
AND EQUITABLE WORLD



| FFOGUS™

ADVERTISING

is one the most influential industries,
shaping culture & supporting business
growth, yet woman ownership here is
nowhere near business levels.



| FFOGUS™

ADVERTISING

is one the most influential industries,
shaping culture & supporting business
growth, yet woman ownership here is

nowhere near business levels. LESS THAN 1% OF ALL AGENCIES




OVUNIT  PURPOSE

OUUNIT EXISTS TO GROW

THE NUMBER OF POWERFUL,

INFLUENTIAL, DIVERSE
WOMEN & NONBINARY
OWNERS IN ADVERTISING.
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OUNIT

S0 WHERE ARE WE
NOW?
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OVUNIT - COMMUNITY

350 FEMALE AGENCY OWNERS

Three quarters OWN MORE THAN 50%
of their agency.

Most (60%) do business BOTH
domestically and internationally

They're big owners of SMALL
agencies, accounting for less than
50 people, with a good amount of
solo-entrepreneurs.

They tend to be 'YOUNG' owners. More
than half of them have been an agency
owner for less than b years.

And manage revenues UNDER $10M
for the most part
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OUNIT

WHAT ARE OUR
CHALLENGES?



LACK OF
POSITIVE
CULTURAL
FRAMEWORKS

Leadership
archetype

VS.

“the gentler sex”
stereotypes

“Not fit to lead”
“Not creative”

“Not as innovative”
“Busy with kids”
“Absent for
pregnancies”...

OVWNIT CHALLENGES

LACK OF
TIME

Systemic
inequalities

Gender
roles

Systemic issues

LACK OF
CONFIDENCE

Internal bias,
fear, self-doubt,
imposter syndrome

“Do the job before
you get the title”
attitude

Lack of testing
grounds

needs to be addressed but slow

progress to be expected
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TIME

Systemic
inequalities

Gender
roles

LACK OF
CONFIDENCE

Internal bias,
fear, self-doubt,
imposter syndrome

“Do the job before
you get the title”
attitude

Lack of testing
grounds

Systemic issues

needs to be addressed but slow

progress to be expected

LACK OF
ROLE MODELS

“You can’t be what
you don't see”

Few female leaders

Fewer than 1% of
founders are female

LACK OF
RELATIONSHIPS

Exclusionary
boys’ club culture

LACK OF
SUPPORT

Lack of mentors

Lack of accessible
communities and
networking
opportunities

Lack of resources
designed for and by
female founders

LACK OF LACK OF
MONEY BUSINESS
OPPORTUNITIES
No money to self- Lack of
start, self-fund as representation
an independent on rosters
Little to no VC Lack of access
investment and to pitches
back up
High cost to pitch
Industry issues

potential to create a big sign
and move the needle
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| FIISSTON™

T0 SPARK
AN INSPIRING
MOVEMENT BY...

gathering people, stories & insights,
creating community & resources,
& generating opportunities together.
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OVUNIT INSPIRATION

OUUNIT

4 MINUTES OF INSPIRATION
WITH CAROL H. WILLIAMS
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http://www.youtube.com/watch?v=aPumAUNLUWg

SUBSCRIBE.
oy | LISTEN,

E 0" " § SHARE.
8 ' | CONNECT




