
The path to more
Women-owned 
agencies



BELIEF

We believe women ownership
is a key driver for sustainable 
progress and a more creative 
and equitable world
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FOCUS

ADVERTISING
is one the most influential industries, 
shaping culture & supporting business 
growth, yet woman ownership here is 
nowhere near business levels.
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FOCUS

ADVERTISING
is one the most influential industries, 
shaping culture & supporting business 
growth, yet woman ownership here is 
nowhere near business levels. Less than 1% of all agencies

42% of all u.s. companies
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PURPOSE

             EXISTS TO GROW 
THE NUMBER OF POWERFUL, 
INFLUENTIAL, DIVERSE
WOMEN & NONBINARY 
OWNERS IN ADVERTISING.



So where are we 
now?

6



7

COMMUNITY

350 female agency owners
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Three quarters OWN MORE THAN 50% 
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Three quarters OWN MORE THAN 50% 
of their agency.

They tend to be ‘YOUNG’ owners. More 
than half of them have been an agency 
owner for less than 5 years.

And manage revenues UNDER $10M 
for the most part

Most (60%) do business BOTH 
domestically and internationally

COMMUNITY

They’re big owners of SMALL 
agencies, accounting for less than 
50 people, with a good amount of 
solo-entrepreneurs.

350 female agency owners



WHAT ARE OUR 
CHALLENGES?
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16



MISSION

TO SPARK
AN INSPIRING 
MOVEMENT BY…
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gathering people, stories & insights,
creating community & resources,
& generating opportunities together.
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INSPIRATION

http://www.youtube.com/watch?v=aPumAUNLUWg
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SubSCRIBE.
Listen.
Share.
ConnECT.

THANK YOU


